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Welcome:

The mission of the American Indian Science and
Engineering Society (AISES) is to substantially
increase the representation of American Indians,
Alaska Natives, Native Hawaiians, Pacific Islanders,
First Nations and other indigenous peoples of North
America in science, technology, engineering and math
(STEM) studies and careers. The generous support of
our sponsors aid us in accomplishing this goal.

Your investment in this conference and AISES’ year-
round programming makes it possible for AISES to
continually enhance and expand our impact through
development opportunities, convening the largest
STEM career and education fair in Indian Country,
delivering relevant and inspiring speakers and
providing both formal and informal networking and
mentoring opportunities to our attendees.

In AISES’ 39" year, the National Conference has
become the premier event for Native American STEM
professionals and students, attracting attendees
from across the country. Don’t miss the chance to get
your organization’s name in front of an anticipated
2,000 attendees and take advantage of a host of
outstanding sponsor benefits.

Regular updates about the conference can be found
at: www.conference.aises.org

2 Traditional Knowledge | New Ideas | A Better World



(1039000200029

The AISES National Conference is a one-of-a-kind, three-day
convening of the AISES family — pre-college, college and graduate
students, educators, professionals and partners. Some top reasons to
attend include:

1. Top Native STEM Talent

AISES hosts the largest
Career and Education Fair

in Indian Country. The Fair
attracts STEM students

from hundreds of college
chapters and affiliated
schools and professionals
from over 150 corporations
and government agencies.
This combination encourages
mentoring and sharing that is
unparalleled at other events.

. Indigenous Culture

AISES incorporates Native
cultures throughout the
conference. By offering
blessings, insights and
wisdom throughout the
event, our Council of Elders
help remind us where

we came from and of

our responsibility to the
generations to follow.

. Help Prepare the Next

Generation of STEM
Leadership

We showcase STEM research
in a terrific venue, allowing
for easy identification

of research perspectives
that can be useful to your
company’s or agency’s
innovation.

. Exhibitors Are

Participants Too!

Recruit on the Career Fair
Floor and benefit from the
high-caliber networking,
professional development
resources and cultural
activities.

. Great Value

The AISES National
Conference is a great value
and a truly unique experience
unlike any other conference
you've been to.
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TENTATIVE AGENDA

WEDNESDAY, NOVEMBER 9t
Pre-Conference

Registration Opens

Corporate Advisory
Council (CAC) Meeting

Government Relations
Council (GRC) Meeting

Professional Chapters
Council (PCC) Meeting

Student Representatives Meeting
University Campus Tours
Facility Tours

THURSDAY, NOVEMBER 10t
Conference Opens

Student Orientation
Exhibitor Orientation
Opening Ceremony
Networking Suites

Career Fair for Pre-College
Students (Afternoon Only)

Sessions for College Student,
Professional and Research Tracks

Talking Circles

«  Movie Night « Gemstone Sponsor Reception
FRIDAY, NOVEMBER 11t SATURDAY, NOVEMBER 12t

+ Sunrise Ceremony «  Wellness Activity

«  Wellness Activity - Sequoyah Breakfast

+ Career Fair - Caucuses

Sessions for Selected Tracks
Poster Research Presentations
Professional Members Dinner
Social Event

Sessions for all Tracks
Plenary Lunch

Closing Talking Circle
Closing Awards Banquet
Traditional Powwow

Agenda is tentative and subject to change

AISES Code of Conduct

The American Indian Science & Engineering Society (AISES) was established with the goal of developing Native professionals and leaders in
the areas of science, tecknology, engineering and math. In light of this goal, the first student leaders of AISES developed a set of principles
that prohibited alcohol, illegal drugs and harassment. These principles have become core values of the organization and are incorporated
as the Code of Conduct.

The AISES Code of Conduct promotes professional development and personal growth by strictly prohibiting the use of intoxicating

drugs or alcohol and all forms of harassment and discrimination. This code is meant to reflect the ideals of our Native communities by
establishing an expectation that we agree to protect and promote the well-being and growth of all people. This code is expected to be
honored when individuals are representing the AISES organization and by all persons participating in AISES activities. To this end, each
person is asked to consider the spirit of this code and promote its intent by refraining from prohibited activities and encouraging others to
do the same.




College Students: ATTENDEE INFO

College student conference participants were asked to
indicated their level of study pursued at present.

585 responses indicated:
Doctorate: 55 (9%)

Undergraduate: 488 (83%)

Masters: 42 (7%) «  Freshman (17%)

+  Sophomore (29%)
« Junior (26%)
« Senior (28%)
Student Breakdown High School
31%
Undergraduate ’
58%
Student
STEM Interest Areas: Breakdown
1,248 participants completed question regarding STEM Interest Areas Docé(z/rate
0
Other Non-STEM: 121
Science (Environmental Science/Natural
Other STEM Related: 76 Resources/Biology, Chemistry): 351 Graduate
Health Sciences 5%
(Medicine, Nursing,
Other Health): 187 STEM
Interest
Areas
1,248 participants
completed question
Mathematics: 44 Technology
(Computer Science): 111 Attendee by Race

Engineering
(Mechanical, Electrical, Civil, Aerospace): 358

Attendee by Gender

o

56

P 67% - Indigenous: 1,221* 33% - Non-Indigenous: 594
*American Indian, Alaska Native, First Nation, Native Hawaiian

AR EEEE &,

U

Traditional Knowledge | New Ideas | A Better World 5



GEMSTONE SPONSORSHIP OPPORTUNITIES

Gemstone Sponsorship provides the broadest visibility to your organization, while also supporting AISES’ mission to convene its
membership. The AISES National Conference is the largest gathering of Native STEM students and professionals and includes the
largest career fair in Indian Country.

Turquoise Lapis Onyx

2016 National Conference Gemstone Sponsorship Packages $50,000 $20,000 $10,000

Brand Visibility

Advertisement in the National Conference Program

Electric signage throughout the Convention Center

Recognition as a Gemstone Sponsor in all printed materials

Logo presence outside the main ballroom where the Opening Ceremony and
Closing Banquet are held

Your logo displayed throughout the conference

Recognition on the AISES website with link to organization website

Pre-conference e-mail communication to all registered attendees

Insert in the conference bag

Recognition in the National Conference edition of the Winds of Change
magazine as a Gemstone Sponsor

@ | & (& & oo
® | & & O o o

Option for discounted Winds of Change advertising
NEW! Option for 45 Minute Webinar to AISES membership

® (O & & (O O O O | 0|

Career Fair booth(s) 20x40 20x20 20x10 10x10
Full Conference registrations 15 6 4 2
Career Fair booth personnel passes 6 6 4 2
Reserved interview space at Career Fair 3 2 1

10-minute videotaped message from company senior executive

Complimentary suite at host hotel

Reserved table(s) at Traditional Closing Banquet with 10 tickets per table

Complimentary meeting room available Thursday and Friday

Special sponsorship designation on company attendee badges

Exclusive Gemstone Sponsor Gift

® (OO W e e

Twelve-month access to AISES Resume Database

OPTIONS FOR TURQUOISE SPONSORS:

Turquoise Sponsors may instead select a 20x20 booth, as well as one of the options below to highlight your company or
organization. Subject to availability. Priority given based on commitment date.

» Lanyard for Badge Holder: Emblazon your company’s logo on the lanyard every conference attendee will wear. Limited
to one sponsor.

» Inclusion of Logo on National Conference Bag: Emblazon your company’s logo on bags every conference attendee
receives. Can include up to two sponsor logos.
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WINDS OF CHANGE DISCOUNTED GEMSTONE ADVERTISING OPTIONS

With your gemstone sponsorship, you have
an option to receive discounted advertising
in AISES'Winds of Change Media, including
both print and digital visibility to all AISES
members and supporters.

» Reach 6,000 AISES members and
supporters in print and more than
12,000 in digital media

»  Winds of Change magazine is published
5 times a year in 4 print issues and 1
digital-only issue

»  Winds of Change Pathways and
AISES E-Opportunities Update are
e-newsletters delivered at the end
of the month and mid-month,
respectively, to 12,000+ recipients

» The advertising detailed at right for
each package is included in the total
sponsorship price.

» Packages are customizable and may
be leveraged for a larger purchase
by contacting Winds of Change
Media. Note: Advertising included in
customized ad packages that exceed
standard Gemstone ad package costs
will be billed directly to sponsor by
Winds of Change Media.

Turquoise

Brand Visibility: Winds of Change Discounted Advertising

» Full page ad

in Winds of
Change National
Conference (Fall)
issue

V4 page ad

in Winds of
Change National
Conference Wrap-
Up issue (digital-
only)

One skyscraper
banner in Winds
of Change
Pathways or AISES
E-Opportunities
Update newsletter

Flash enhance-
ment to print ad
(ad jolt) in the
digital edition

Y2 pageadin

Winds of Change
National Confer-
ence (Fall) issue

Yapage adin
Winds of Change
National Confer-
ence Wrap-Up
issue (digital-
only)

One skyscraper
banner in Winds
of Change Path-
ways or AISES
Opportunities
Update newslet-
ter

Flash enhance-
ment to print ad
(ad jolt) in the
digital edition

» 1/3 page ad
in Winds of
Change Nation-
al Conference
(Fall) issue

» Y page ad
in Winds of
Change Nation-
al Conference
Wrap-Up issue
(digital-only)

» One clos-
ing banner
in Winds of
Change Path-
ways or AISES
E-Opportunities
Update news-
letter

» Y page ad
in Winds of
Change Nation-
al Conference
(Fall) issue

» Y page ad
in Winds of
Change Nation-
al Conference
Wrap-Up issue
(digital-only)

» One clos-
ing banner
in Winds of
Change Path-
ways or AISES
E-Opportunities
Update news-
letter

Total Value

$4,890

$3,970

$3,010

$2,590

Exclusive Cost to Gemstone Sponsor
(Special pricing included in sponsorship
package price - not available
separately.)

$4,400

$3,400

$2,400

$2,000

(1039000300028
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SPONSORSHIP OPPORTUNITIES

Educational Programming and Academic Competitions

AISES provides a multitude of educational workshops, trainings and sessions to its members
throughout the National Conference. These offerings are designed to help prepare and encourage
students so that they may successfully progress to the next level of their educational and research
pursuits.

Research Competitions

Graduate, undergraduate and pre-college students submit written abstracts and present their
research using a poster or oral format. Submissions are evaluated by a committee of STEM
professionals.

$10,000 S
Graduate Resea I h@t ions

(or 2 co-sponsors at $5,000)

$10,000

Undergraduate Research Oral & Poster Competitions
(or 2 co-sponsors at $5,000)

$5,000

Pre-College Poster Competition

$2,500
Student Research Abstract Booklet

The student research abstract booklet contains the abstracts of all student research presented
during the poster and oral competitions. Sponsor will have the option of branding the booklet.

$2,500

Student Awards Booklet

The Student Awards booklet recognizes AISES' pre-college and college student award recipients.
Winners of academic competitions and academic scholarships are acknowledged. Sponsor will
have the option of branding the booklet.
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/ NATIONAL CONFERENCE
Educational Sessions and Workshops

$5,000

Student Orientation
Provide 10-minute welcom n&
S,

for all student conference att

orientation

Session Tracks:
Includes recognition in conference program and a 10-minute welcome from the sponsoring organization preceding
the first session of each track. Opportunity to disseminate materials (requires pre-approval)

$ $5,000 $5,000
Pre-College Partner Research
$10,000

STEM Activity Day

A conference event targeting prd- ﬂs bn programming and interactive sessions.

EVENT SPONSORSHIP OPPORTUNITIES
$20,000

Resume Room

The resume room will be available to students on Thursday and Friday. Equipped with computers, printers and staffed
by experts from sponsoring organization, participants will fine tune their resumes for upload to the AISES Resume
Database and to distribute at the National Conference Career Fair.

520,000

Plenary Session on Saturday, Nov 12
Host a plenary session for 500 conference attendees (dg

argwted audience). Feature a presentation/

t m e Weveloped in collaboration with
AISES. On-stage and signage recognition of sponsorship prior toegiffig 3fy. Ability to disseminate branded

giveaway.

$15,000

Keynote Breakfast
Host a keynote breakfast session for conference attendees (can be offered to a targeted audience). Feature a speaker
selected by AISES. Sponsors will receive a table for 10 and will open the session with a brief introduction.
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$5,000
Networking Suite
This buffet style networking event offers a series of simultaneous receptions for conference
participants to meet others with common interest and careers. As a casual networking opportunity
that proceeds the Career Fair, many use this time to meet and mingle with students to set up
meetings and interviews. This year, AISES will offer the following suites (all available for sponsorship):

« Aerospace » Tec and Telecom « Transportation
« Armed Forces/Intelligence « Construction/Architecture « Consumer Goods
- Energy and Natural +Food/Ag « Health/Medical

Resources » Manufacturing . GeoScienc

« Research and Academia(soLD

Sponsors will be acknowledged in conference program and on signage for each suite.

$10,000

Student Social (or 2 co-sponsors at $5,000)
This fun filled social event will include entertainment, dancing and snacks on Friday night. Sponsors will
receive prominent visibility throughout the evening.

$5,000

Student Wellness Activity
Participants may participate in £
acknowledged in conference prd qUihe-activity each morning.

515,000

Career Fair Lunch (or 2 co-sponsors at $7,500)
Sponsors of the Career Fair lunch will be recognized on vouchers, in the conference program and on
signage in front of the exhibit hall and lunch service area.

$20,000

Closing Awards Banquet
The Closing Awards Banquet pays tribute to the 2016 Professional of the Year awardees along with the
pre-college and college student academic research and scholarships winners.

$10,000

Traditional Native Pow Wow
Sponsor the traditional cultural event held on Saturday evening. This is the “grand finale” event for the
conference and welcomes both conference attendees and community members.
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OTHER EXCITING SPONSORSHIP OPPORTUNITIES
$10,000

Mobile App
Host the conference M bsp@w udeq a p
screen, promoted post 0 iL . 40

external website.

s such as inclusion of your logo on the splash
sored micro-app, which includes links to an

$10,000
Social Media Booth

Host a Social Media Boothw
conference program. Cd

gch)as signage at the booth and in the
gl on photo strips and streaming social media.

$10,000

WiFi Sponsorship
Help connect conference participants as the WiFi sponsor! Sponsor will receive acknowledgement
in a splash page when participants connect to the internet.

$10,000

Headshot Photos

Offer professional headshot photos to conference attendees through this sponsorship. This
opportunity may be available to students on Thursday and Friday throughout the career fair.
Sponsors will be welcome to interact with attendees as they participate.

$10,000

Conference Program Printing

Receive the back cover of the program for your full-color advertisement. This is an exclusive
advertising opportunity; as only Turquoise sponsors are able to place ads in the conference
program.

$5,000

Footprints
Sponsor logos will be placed on footprints throughout the convention center to help guide and
direct conference participants.

$1,500

Student Travel Scholarship

Underwrite an AISES student’s attendance at the 2016 National Conference. Your $1,500 will be
applied towards round-trip travel, accommodations and conference registration for one student.

Traditional Knowledge | New Ideas | A Better World
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EXHIBITOR INFORMATION: For those who are interested in solely exhibiting without conference sponsorship options, please
consult the table below. Exhibit space is assigned upon completed registration, and floor assignments are made on a first
-come, first-served basis. We do take booth location preferences into consideration, but we make no guarantee regarding
placement. Reserve your space today and take advantage of the lower rates.

For the 2016 event we are thrilled to expand the career fair to open on Thursday afternoon and all day Friday! The Thursday
session will target high school conference participants. We encourage exhibitors to bring undergraduate information and/
or be prepared to discuss careers within their company/agency. On Friday, all conference attendees will attend the career
fair. Additionally, AISES will provide a complementary 3-month subscription to its resume database to all exhibitors. Access
information will be sent in September and be valid from October 1 - December 31, 2016.

Educational Institution | Non-Profit ‘ Corporate
T = R o | o=
Registration Price $1,200 $1,500 $2,000 $3,750 $2,500 $4,000
Late g?f:tgactt'o; )P"ce $1,300 $1,600 $2,100 $4,000 $2,600 $4,250
Full Conference Registrations 1 1 2 3 2 3
Booth Personnel Passes 1 1 2 3 2 3
6 ft. Draped Table 1 1 1 2 1 2
Matrix Chair 2 2 2 4 2 4
Wastebasket 1 1 1 2 1 2

Additional Booth Passes: $50/each

All exhibits include 8 ft. Back Drape, 3 ft. Side Drape, Exhibitor ID Sign & 10% Discount on Winds of Change Advertising (Sold
Separate)

If interested in Quad booth pricing, please contact Kellie Jewett-Fernandez at 720-552-6123 ext 105

** Dates subject to change. Your exhibitor kit will be available online in July 2016, and you will be notified. If you require a copy
of the kit to be mailed to you, please contact the show decorator, Convention Services of the Southwest at 505-243-9889. For
more information regarding the resume database, contact Ipaz@aises.org.
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2016 AISES NATIONAL CONFERENCE FLOOR PLAN
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HOW TO SIGN UP

For more information about the National Conference and

to

access the online registration platform, please visit our

conference website at: http://conference.aises.org/

CONFERENCE HOTELS

Hyatt Regency Minneapolis

(Connected via Skyway to Convention Center)
1300 Nicollet Mall

Minneapolis, MN 55403

(612) 370-1234

$149 single/double

Millennium Hotel

(Connected via Skyway to Convention Center)
1313 Nicollet Mall

Minneapolis, MN 55403

(612) 332-6000

$1

35 single/double

Mention AISES to receive group rate.

Visit the AISES website for online booking information.

IMPORTANT DATES

14

September 2, 2016: Last day to cancel booth space with a full refund, less $100 processing fee
October 7, 2016: Final day to register as an exhibitor or sponsor with inclusion in Conference Program
October 7, 2016: Last day to register Exhibitor booth before price increase

October 14, 2016: Final day to cancel exhibitor space with a 50% refund, less $100 processing fee
October 21, 2016: Hotel reservation cut-off date

October 28, 2016: Final day to register as an exhibitor or sponsor with inclusion in program supplement
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MINNEAPOLIS, MN

KEY CONTACT INFO

SPONSORSHIP OPPORTUNITIES

Kellie Jewett-Fernandez (Lakota)

Director of Business and Program Development
kifernandez@aises.org

(720) 552-6123

EXHIBIT BOOTH SALES

Shayna Gutierrez (Oglala Lakota)

Business and Program Development Coordinator
squtierrez@aises.org

(720) 552-6123 - Ext. 106

EXHIBIT DECORATOR

Convention Services of the Southwest
esr@cssabg.com
(505) 243-9889

Traditional Knowledge | New Ideas | A Better World
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2015 EXHIBITOR LIST (60062006300

* Designates 2015 Conference Sponsors

3M*
A.T. Still University

AAAS Science & Technology Policy
Fellowships

AERO FEDERAL CREDIT UNION
American Chemical Society *
American Express

American Indian College Fund
American Indian Graduate Center
American Physical Therapy Association

American Univ. Washington Internships
for Native Students (WINS)

America’s Navy *
Arizona Public Service *
Arizona State University
Arkansas EPSCoR

Assoc. of American Medical Colleges-
Summer Medical and Dental Ed Program

ASU Graduate Programs

Ball Aerospace & Technologies Corp.
Be An Actuary

Binghamton University

BNSF Railway *

Bonneville Power Administration
Boston Scientific

Bureau of Land Management

Bureau of Safety and Environmental
Enforcement

Caltech

Carollo Engineers, Inc.
Catching The Dream

Central Intelligence Agency *
Cherokee Nation

Chevron *

CHS Foundation *

Cleveland Clinic

CMD-IT/ Texas A&M University

Colorado School of Mines Graduate
School

Columbia University College of Physicians
and Surgeons

Columbia University School of
Engineering and Applied Science

Comcast - NBC Universal *

Cornell University Diversity Programs in
Engineering

Cox Enterprises - Talent Acquisition
Dartmouth College
Defense Contract Management Agency

Department of the Interior, Office of the
Special Trustee for American Indians

Division of Energy & Mineral
Development

Duke University Nicholas School of the
Environment

Environmental Protection Agency

Environmental Systems Research Institue,
Inc. (Esri)

ExxonMobil Exploration Company *

Fred Hutchinson Cancer Research Center
Freeport-McMoRan *

GE Aviation

General Motors *

Gonzaga University’s Graduate School of
Business

Google *
Harvard Business School
Harvard T.H. Chan School of Public Health

Harvard University Graduate School of
Arts & Sciences

Heritage University
IBM *

INMED

INROADS

Institute of Environmental Health,
Oregon Health & Science University

Integrative Systems + Design at Univ of
Michigan

Intel *
Inter-Tribal Council of AT&T Employees

Intertribal Timber Council

16 Traditional Knowledge | New Ideas | A Better World

Jet Propulsion Laboratory

Johns Hopkins Bloomberg School of
Public Health

Joint Institute for the Study of the
Atmosphere and Ocean

Kellogg Company
Lawrence Berkeley National Laboratory

Lawrence Livermore National Laboratory
*

Life University

LIGO

Los Alamos National Laboratory
LSAMP-Islands of Alliance

Massachusetts Institute of Technology
(MIT)

Mayo Clinic College of Medicine
Mayo Clinic Spirit of EAGLES
McGill University

Merck & Co., Inc. *

Microsoft Corporation *

MIT Lincoln Laboratory
Montana Tech and SIGP
Morehouse College

NASA *

National High Magnet Field Lab
National Indian Education Association

National Institute of Allergy and
Infectious Diseases

National Institute of Standards and
Technology

National Organization of Gay & Lesbian
Scientists and Technical Professionals
(NOGLSTP)

National Research Council of the National
Academies, Fellowship Programs

National Research Mentoring Network
National Science Foundation

Native American Center of Excellence
Navajo Generating Station (NGS)
Navajo Transitional Energy Company

Navajo Tribal Utility Authority



Navy Civilian Careers *

New Mexico State University - American
Indian Program

New Mexico Tech

Nextera Energy (FPL) *

NM EPSCoR - Natives in STEM
NOAA/Oceanic & Atmospheric Research *
Northeastern University

Northern Arizona University *

Northrop Grumman *

Northwestern University

Novo Nordisk

NYU School of Engineering

Office of Minority Health Research
Coordination/NIDDK/NIH

Organization for Tropical Studies

OSMRE - Society of American Indian
Government Employees

Peace Corps

Penn Engineering

Penn State University

Princeton Plasma Physics Laboratory

Princeton University - The Graduate
School

Procter & Gamble

Purdue University

Queen’s University

Raytheon *

Resolution Copper Company *
Rice University

Robotics Education & Competition
Foundation

Roche Tissue Diagnostics (Ventana
Medical Systems, Inc.)

Rochester Institute of Technology
SACNAS

Salish Kootenai College

Salt River Project *

San Francisco Public Utilities Commission

Sandia National Laboratories

Save The Cord Foundation

Sirius Computer Solutions
Society of Women Engineers
Stanford University

Strategic Systems Programs
Stryker

Student Conservation Association

Teach For America - Native Alliance
Initiative

The Aerospace Corporation
The Boeing Company *

Translational Genomics Research
Institute (TGen)

U.S. Army Corps of Engineers *

UC Berkeley

UC Berkeley, College of Engineering
Umatilla NF - USDA

United States Geological Survey -
National Tribal Liason

United States Military Academy
UNITY Inc.

University of Arizona

University of Arizona

University of Arizona - AZ Indians into
Medicine

University of California Los Angeles

University of California, San Diego
-Jacobs School of Engineering

University of Chicago

University of Idaho, College of Graduate
Studies

University of lowa
University of Kansas
University of Michigan

University of Michigan School of Natural
Resources & Environment

University of Minnesota Morris
University of New Mexico
University of Notre Dame

University of Pittsburgh

University of Rhode Island

University of South Dakota Sanford
School of Medicine

University of Tennessee, Knoxville - Dept.
of Chemistry,

University of Virginia
University of Washington

University of Washington College of
Engineering Diversity & Access

University of Wisconsin School of
Medicine and Public Health

US Air Force *

US Air Force Acadamy

US Army Test and Evaluation Command
US Department of Energy *

US Department of State

US Environmental Protection Agency *
US Intellingence Community

US Nuclear Regulatory Commission

US Postal Service

USDA ARS *

USDA Forest Service

USDA Forest Service, Forest Products
Laboratory

USDA NRCS *
USDA, APHIS, Veterinary Services
VA MD College of Vet Med

Vanderbilt University

Washington State University Graduate
School

Wisconsin Space Grant Consortium

Yale School of Forestry & Environ. Studies

2016 AISES

NATIONAL CONFERENCE
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PARTNERS

AISES CIRCLE PARTNERS

The following outstanding organizations are recognized for their commitment to supporting
the educational and professional development of American Indians, Alaska Natives, Native
Hawaiians and other Indigenous peoples of North America in the STEM fields AISES’ Circle
Partners diversify their AISES involvement over at least two national events or programs. For
more information on how to become a Circle Partner, please contact Kellie Jewett-Fernandez
at kjfernandez@aises.org.

FULL CIRCLE OF SUPPORT

@ﬂﬂf/ﬂﬂ

CIRCLE OF SUPPORT

Eﬁéggl;a” AE AISES NORTHROP GRUMMAN
2% E Publishi ] /ﬁ
. 4 Publishing Inc

= intel) NAVSEA

NAVAL SEA SYSTEMS COMMAND

NAUY

A GLOBAL FORCE FOR GOOD:

Ex¢onMobil

[/}
WA O
RANBMANES D COMCAST
NBCUNIVERSAL
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EXCELLENCE PARTNERS

Chevron
‘ HS CHS Foundation

B® Microsoft

SUCCESS PARTNERS

DD
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AMERICAN INDIAN SCIENCE
AND ENGINEERING SOCIETY

|
o
4

AISES National Headquarters

2305 Renard SE, Suite 200 - Albuquerque, NM 87106
Telephone: (505) 765-1052 « Fax: (505) 765-5608

AISES Colorado Field Office

1225 Ken Pratt Blvd., Suite 206 - Longmont, C0 80501
Telephone: (720) 552-6123  Fax: (720) 526-6940




